' PROJE

at the New York World's Fair

375 PARK AVENUE ® 'NEW YORK 22, N.. Y. e MUrray Hill

PROJECT '64
will be the premier attraction
at the New York World's Fair:

Our concept is dynamic: Gather together seven non-
competitive leading American companies as exhibitors in a giant
pavilion.

Provide each company with its own spacious separate
exhibit building in the pavilion, and centrally locate the public
and service facilities.

>
Require that each company provide an exciting crowd-
attracting exhibit,

Coordinate the seven exhibits into a powerful theme,
which would give the pavilion its name, and add an entrance
attraction both to further assure record attendance and to tie
together the seven exhibits,

Have PROJECT '64 Company be responsible for all
details of construction, operation and maintenance, so that,
beyond its own exhibit and staff, each exhibitor moves in on a
"turn key'' basis.

Keep the cost down -- $3,000, 000 rental per exhibitor

for the two years of the Fair, plus cost of their own exhibit -- with-
in the budget possibilities of most large well-established companies.

The execution is powerful: Each company in its own
exhibit building is assured of prestige and individuality, yet all

integrated into a pavilion that will be the second biggest at the Fair.

Planned to be the oultstanding attraction
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The pavilion will represent at least a $30, 000, 000
attraction, topped in dollars spent at the Fair only by the General
Motors pavilion.

The seven :éompanies promoting their exhibits in the giant
pavilion, plus over-all promotion by PROJECT '64 Company, will
make it the most publicized pavilion at the Fair.

The seven diverse exhibits, covering such a wide range
of visitor interests, plus the entrance attraction, will offer more
allure and excitement to more people than any other pavilion at
the Fair,

And because PROJECT '64 is really ''a Fair within the
Fair, " it has the extraordinary opportunity to become the symbol
of the entire Fair, and its outstanding attraction.
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OPPORTUNITY

Seventy to one hundred million Americans, and three
million foreign visitors will come to the New York World's Fair

1964/65.

Everybody will be there. Your customers, your stock-
holders, your employees (and their families), the leaders of the fi-
nancial community and the opinion makers in the business communi-
ty, officials of Federal, state and local governments, your dealers
and distributors, your competitors, and the dignitaries and impor-
tant businessmen from a hundred countries overseas.

The Fair is the oncg-in-a-generation opportunity for
your company to meet in person the people who affect your company's
growth and profits.

You meet them in a setting unequalled for its excitement
and drama, its publicity and promotional values, in which you control
the message you want to communicate, and for which you can expect
the visitors' undivided attention.

A Fair is people -- and the success of any corporate
exhibitor is measured in direct proportion to the popularity of his
exhibit among the many visitors.

PROJECT '64 is the first major innovation in a century
of world's fairs.

It is the new way that your company can " dramatically,
excitingly, practically and economically " be a unique part of what
will be the outstanding attraction at the New York World's Fair.






