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Lider de base de Walt Disnes etanl de

creer un petil pare enchanté oil enfants

et adultes peuvent se distraire ensem
ble." 1 étair clair que cela ne devait pas
étre un parc de lowsirs au sens conven.
tionnel du terme, mais une experience
unique en matiere de divertissement. od
le visiteur serait & la fois spectateur et
acteur. Cette idée g produit :

* Disneyland, & Anaheim {Californie)

* Walt Disney World, prés d"Orlando

(Floride) avee ses deux parcs distinets -

ie *“Magic Kingdom'' et “EPCOT
Center™

* Tokyo Disnevland, pres de Tokyo

(Japon).
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BU Visileur,

Walt Disney’s original idea was 1o create
“‘a magical little park where children and
adults could have fug together.” He was
determined that this would not be gy
amusement park in the conventional
sense, but a unique entertainment exper;.
ence, one in which the guest would be

bath spectator and participant, This
idea led (o

* Disneviand, in Anaheim, California;

* Walt Disney World near Orlando,
Florida, with two distinet parks: the
Magic Kingdom and EPCOT Center;

* Tokyo Disnevland, near Tokye, Japan,

A Disney Theme Park can be describe?
as a three-dimensional motion pictu™
which the audience actually lives. Gues
Can participate in cach scene as part @
the cast because all the senses come 19
play. Each Dilne-’ Theme Park is based
on this ereative coneepl, and each com
tinues o change ang grow, benefiting
from anq contributing 1o the others
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Disneyland, in Anaheim, California, was
the first park 1o bring Waly Disney’s
dream 1o reality, Originally featuring 21
attractions in five themed lands, the Park
was, and continues 1o be, a milestone in
combining entertainment with leisure
activities. Here, guests are invited to step
on stage and become part of the stories
they love so much, [n Disneyland, they
find that everything is designed 10 con-
tribute 1o the theme, 10 the feeling of
being part of the action — from the archj.
lecture.. .10 the landscaping..

tumes of the emplovees

-to the cos-

+<10 the unigue
adventures and atlractions, Today,

Disneyland offers more than 50 attrae.
tions, and is more Popular than ever, Oyer
the past 32 years the Park has hosted
more than 275 million guest visits,

recording its highest attendance to
date in 1987,

Walt Disney intended that Disneyland
would continue 1o change and grow.
Throughout the Years, attractions have
been added or enhanced to encourage
return visits. In 1986 and 1987, two major
attractions were added: *“Captain EO," 8
3-D film *Pectacular starring Michael
Jackson; and Star Tours, 4 high-tech,
computer-based flight simulator which
catapults guests ingo 4 careening adven-
ture through space, devised wig}, the

cred-

Mountain, 5 cascading riye
the Disney film “Song of

he Soygp is
the newest attraction to he

devel, ped,
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de Walt Disney World. On compiait
enviran & 000 chambres d hitel en
1970 ; elles depassent aujourd hui

58 000, faisant d"Orlando. qui n'est

pourtant que la 27eme agglomération,
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The suceess of each Disney Theme Park

has contributed o significant economie
growth in its surrounding area, Among
the developments oceurring around
Disney Theme Parks are:

* In Orange County, California, tourism

was virtually nonexisten before the
opening of Disneyland, Now the area
attracts millions of vigitops each year

and the number of lourist-relgted jobs

has increased from 6,500 iy 1955 1
more than 112,000,

* In Cemra) Florida, the number of toyr
m-.s has increased cightfold singe Wali
Disney World apened. Hopel rooms
numbered around 6,000 iy, |

now exceed 58,000, making Orlang
although only the 2

2Tih largest oiy
. Y mar-
ket, the thirg largest hotel City in the

9‘70; lhty

United States. For hotels on the Disney
PFOperty, average occupancy rates are
consistently in the industry’s top ranks

* Also in Central Florida, more than $5.3
billion has been invested in tourist-
related businesses since 1971.

* More than 3,200 hotel rooms will have
been added within the Tokyo Disney-
land resort destination complex by July
1989, a significant number given the

existing Tokyo hotel market and the fact

that the vast majority of Tokyo Disney-
land visitors are local residents,

These developments point 1o strong

demand for hotel, retail, and other
related activities at Eure Disneyland
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Euro Disneyland
i Market Potential
two Disney locations
with nearly 40 million

Guest visits per year.
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The US. population of
240 million supports
two Disney locations
with neary 40 million
guest visits per year.

Euro Disneyland
Market Potential
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The population within
a two-hour flight radius
of Euro Disneyland is
much larger than at any
of the existing Disney
Parks.

Situated near Paris,

Euro Disneyland
will be accessible to

all of Europe

Euro Disneyland
Market Reach



Situated near Paris,

Euro Disneyland

will be accessible to

all of Europe.

Euro Disneyland
Market Reach
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Prévu pour ouvrir €n 1992, E
Disneyland est destiné & apporter le meil
Jeur de lexpérience de Disney & son pu-
bilic européen. Le projet, par son étendue,
oe peul ére comparé i aucun autre £n
Europe. Avee | 045 hectares, le site du
projet représente approximativement
15 tme de la taille de la ville de Paris.
Ainsi, bien qu'offrant des installations
hételieres thématiques et autres services
semblables a ceux des stations de va-
cances de Walt Disney World, Euro
Disneyland sera aussi & méme d’accueil-
lir une foule d"activités, dentreprises et
" équipements publics, rendus possibles

par I'existence du Pare. Le développe-

ment de cos Amenagemenls sera pri
Frammr de facon a eoincider aver jes

i ¥l
opportuniles du marché lorsquelles

présenteront, ¢t & enrichir I'expérnence

du visiteur.

Eum [Jinm"_\'land SCTAE u<'l'r'r‘-il-|r' par lous
les moyens de transport. Relié a Paris par
le métro (RER) et "autoroute A4, Euro

Disneyland est situe entre deux aéroports
internationaux, Roissy-Charles-de-Gaulle

et Orly.

Scheduled 10 openin 1992, Euro
Disneyland is intended 1o bring the best
of the Disney experience to its European
audience, The scope of the project is
truly unparalleled in Europe, With 1,945
hectares, the Project site is 5

one-fifth the size of the ci
Thus,

Pproximately
ty of Paris,
¥ besides Providing themed hote| set-
:f and other resory amenities similgr
D.t ose of Waly Disney World, Euro
mm.uyhnd will also be ah)e to host g
yriad of business, industry, and

COmmunity-re)y e Fuilil:im. the exist.
ence of which wil] be made possib] by

L

the Park itself. The development of thest
facilities will be timed to meet marke!
opportunities when they occur, as well &

to maximize the guest experience.

Euro Disneyland will be accessible by 4!
means of transportation. Connected 0

Faris by the metro (RER) and autorou'®
A4, Euro Disneyland is situated betwee?

two international airports, Roissy-
Charles-de-Gaulle and Orly.
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Le Pays de MAventure/
Adventureland

La Monde de 'Ouest/
Westernland

La Grand' Rue/

Main Street

Le Pays lmaginaire/
Fantasyland

Le Pays de la Découverte/
Discoveryland

T LaPan du Magic Kingdom
2 Le Chitweu de Condrition
3 Le Monds de I'Dusst
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W—Uaur 1o Monde de

|'Ouest, les trotiors de bois l”'”""““'“'

J'entrer dans 1 égende et e folklore de

ja congquéte de 'Amérique de I'Ouest

Sur une large Tiviere, glissant i travers la

nalure vierge, des canoks, des bateaux et

un majestueux bateau @ vapeur transpor-

feront Jes ?:.I-u.l-.‘tgrrn i lravers une CYOCd-

tion des pionniers, de ta ruée vers Lor,
devant des cowhays et des Indiens, et
entre les hauts eanyons rocheus du

Fur West,

Adventureland — Les mystires, le
romanesque el les merveilles naturelles
des régions tropicales foisonneront dans
Ie Pays de I'Aventure, Ia plus exotique des
scénes du Magic Kingdom. L'1le au Tré-
sor, inspirée des films de Disney tels que
“Les Robinson des mers du Sud,”” “1{le
an Trésor™ et **Peter Pan,”" dominera le
cecur du Pavs de I'Aventure, donnant aux
visiteurs I'oceasion de vivee leur propre
.T\"”'.'H.l"'., ||"' creaor Il'l]r i rl_irl' univers Iii'

cape et .1',..},_,.,_

The Magic Kfﬂgdom
{continued)

par e vision-

piscoveryland — Inspire
e

uiur, Jules Verne,

naire franguis dul
pal congy F""‘”

Taws (e 18 h‘[‘llll"l'”.“
I ay
P]("jlh }Illll1ﬂili.‘~ el cun-

reconnaitre les exf
&4 du futur. Des pre-

rempler les possibilit

MIETes ;ln*s'i.-mn.\ de Jules Verne el de ses

confréres ouropéens, en passani par les

]nun]'hui_ Ju .-1111:';111 {antasli-

progrés d’au

que panorami du futur, les attrachons

distruvantes du Pays de la Découverte

refléteront I'implication de I'homme, ses

conquiles el Ses paris, sur Lerre, sous la
mer, dans |'espace.

L] - L]
La conception de l.'héh|lll' pays conitl-

nuera. bien entendu, & évoluer jusqu’a

I"ouverture du Pare et bien au-deld.

Westernland —1n Westernland,

wooden sidewalks will forge the way into
the legends and folklore of America’s
wild frontier. On a wide river slicing
through the wilderness, canoes, keel boats
and a majestic steamboat will carry pas-
sengers through scenes of carly home-
steading and “gold rush days, past
cowboys and Indians, and among the

lofty rock canyons of the Far West

Adventureland — .
M }'ﬂ-lﬂ‘l']es’ romance

and natural wonders of tropic regions will
abound in Adventureland, the most e “
of the Magic Kingdom seltings. Tre &3
Island, drawing on sych Disney ﬁln: %
*“Swiss Family Robinson,” “Treasy X
Island,” and “Peer Pan,” =

will doming;
the center of Adventureland, giving :

Le ma Yic

guests the opportunity to create their

own swashbuckling excitement.

Discoveryland —nspired by French
futurist Jules Verne, Discoveryland is
designed to acknowledge man’s achi
ments and contemplate the possibilitie
for the future. From Verne's and other
European visionaries’ first projections
lomorrow through the progress of today
and on 1o the fantastic panorama of the
future, the entertaining attractions of
Discoveryland will reflect man’s involve-
ment, conquests, and challenges on
earth, under the sea, and in outer space.
Each land will, of course, continue 1
evolve in its design for the openin,
Park and well into the future.
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Disney management of Euro Disneyland
will encompass all operational aspects of
the projeet, including the training of the
people who will operate and manage the
theme park. The training of these indi-
viduals will include skills needed to rin a
modern, multi-faceted entertainment
business, coupled with the Disney philos-
ophy of service. Before Euro Disneyland
opens, selected European management
personnel will be sent 1o the United
States 1o train with management aj
Disneyland and Walt Disney World. In
addition, experienced Disney managers

will be relocated 1o Euro Disneyland 1o

Limplication

liﬂ'l{,‘g

complete the training at the site. Thus,
Disney and Disney-trained personnel wil
be active in guiding Euro Disneyland in
its entirety, including:

* Marketing

* Finance

* Park Operations

' f.‘oau‘r:mfng

* Entertainment

* Food Service

* Merchandising

* Employee Relations

* Maintenance
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Commitment to People

Euro Disneyland will be more than a
resort and theme park. Like each project
that carries the Disney name, it will be a
unigue experience — an experience to be
remembered and relived time and time
again. The guests who visit Euro Disney-
land will carry home with them memories
not only of exciting attractions and
themed settings, but also of the people
who hosted their visjp, making it pleasant

and special,

The Disney name enjoys a worldwide rep-
utation for excellence in themed enter-

lainment experiences, This reputation

was earned as much by the friendline
and professionalism of the people who
run the operations as it was by the crea
tion of imaginative adventures, The pe
ple selected to operate Euro Disneyland
will continue this reputation. They will
people experts”—able to extend that
personal touch to each and every guest—
and professionals in the art of maintain-

ing a theme show.


















Euro Disneyland
14, avenue des Champs-Elysée
75008 Paris Sons
France

FEuro Disneylar d
eylan Etats-Unis/United Stat
es

1313 Harbor Boulevard
Anaheim, California 92803
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