INTEF!DEPAF!TMENT CORRESPONDENCE

TO Mr., Hugh M. Beville, Jr. i April 15, 1964
FROM Paul Klein SUBJECT World's PFair Special

As you may know next week's World's Fair Special, vhich we are pro=
gramming in the VIRGINIAN time period, falls on a Nielsen Black
Week. Neither the National nor the MNA will be available. We have
ordered a Black Week rating from Nielsen which will not be reported
to us until May 26th, over a month after the event.

The Nielsen National (April I) will be out on Monday the 20th.
Judging from the MNA's, HBC could very well be in third place. It
should be all over Variety and the Herald Tribune when and if it
occurs. It may be to NEC's advantage to publicize the Fair's Na-
tional rating te off-set any bad publicity we will be getting next
veek. .

if we took a National Arbitron on April 22nd it would cost us $925.00.
This rating will be availsble for publicity purposes on Priday, April
24th. Ve could also take a Trendex for the hour and a half for about
$400.00 and possibly get the same publicity.

With the Academy Awards credited to ABC in the April II Nielsen re~
port, we may need all the ammunition we can get to combat ABC's
publicity during the coming weeks when NBC will be fighting ABC for
the "participating” advertising dollar.

PEimt
ec: HMessrs. Coffin

GEN, 12B



NIELSEN TELEVISION INDEX
SPECIAL REPORT TO
NATIONAL BROADCASTING CO,
APRIL 22, 1964
WORLDS FAIR SPECIAL
NATIONAL TV NIELSEN-RATINGS

WEDNESDAY
£320°9:00 PM

NIELSEN TOTAL AUDIENCE

HOMES (000) 24,570
HOMES % 47,9
NIELSEN AVERAGE AUDIENCE
HOMES (000) 18, 780
HOMES % 36 .6
SHARE % 56,3
7:30 PM & 17,130
33 .4
7:45 PM 18, 620
36,3
8:00 PM : ' 19,900
38,8
8:15 PM . _ 19, 750
38,5
8:30 PM 19, 550
38,1
8:45 PM 17, 540
34,2
HOMES USING TV : 65.0
NUMBER OF STATIONS 182
PROGRAM COVERAGE % _ 98,8
5/26/64

Copyright 1964—A. C. Nielsen Company. This Special Analysis is Nielsen's property and is for the exclusive
and confidential use of the Client to whom it is lent pursuant to contract. All persons are subject to
liability for unauthorized use, reproduction, publication or divulgence of the contents or any portion thereof.
The Nielsen estimates in this Special Analysis have been compiled by the Service referred to herein and
are subject to the definitions and reminders contained in the Reperts of said Service.



INTERDEPARTMVIENT CDI’-‘IRESPON%EN

The NBC World's Pair Special was s hugs success, achieving a 56

grams during the hour and o half were 36. W

Source: National

We have estimated the total audience for the World's Falir Special
to be 59,000,000 viewers, WMMWMWM*
two year attendance of 45,008,385 to the 1939.40 New York World's _
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PAUL KLEIN -~

This is a brief suseary of m mm W
i«lﬁw" +30 PM - - NBC, m:

1230-12:30 Pu 33.4 15.2 40 2.4 24 4.6 i2

mu 13-17, 1964
maw.zm’m 25 20 a2 8

April 22, 1964 : |
As30-12:30 M 419 10.8 26 $.5 23 7.4 18

il 13-17, 1964 _ : _
11530~12:30 pH  35.3 18 33 s
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A. C. NIELSEN COMPANY
SPECIAL ANALYSIN REPORT

- ce: Mr, R. Friedwald”
Me Pawril Klein : i Misg W, Craig

To:
Perm, Eile
National Broédcasting Go., Inc,
v D. T. Michaelson . : Date: May 26, 1964 SA# 23-26980
Telephoned May 6, 1964 . Price $750,00 Job Order No 4029

. NIELSEN TELEVISION INDEX
World's Fair Special - Non-Report - Week Ratings
Wednesday, April 22, 1964 NBC 7:30 - 9:00 PM

L
Nielsen Total Nielsen Average Homes Share Program
Audience Rating  Audience Rating Using of Coverage
Homes Homes TV fud, % US. Number
% Homes Reached % Homes Reached % % TV of
(US) (000) (us) (900)  (U5) (US). Homes Static
F:20-09:00 P M 47.9 24,570 36,6 18,780 65,0 5b.5 - 98,8 182
B OEmams 334 17030 - 5850 57.6
o 6.3 Rl Gl e
8:00 5.8 19,900 65,4 550
8:15 285 19,750 - 67.9 567
8:30 38.1 Lein O 687 55557

8:45 34.2 17,540 6590 49.6

Sample Sigze for this report was 947 homes,
Sampling Error at one standard error level ss follows:
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Copyright 1964—A. C. Nielsen Company. This Special Analysis is Nielsen's property and is for the exclusive
and confidential use of the Client to whom it is lent pursuant fo contract. All persons are subject to
————————— ligbility for unauthorized use, reproduction, publication or divulgence of the contents or any portion thereof., . e e e e — —— e
The Nielsen estimates in this Special Analysis have been compiled by the Service referred to herein and
are subject to the definitions and reminders contained in the Reports of said Service.
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INTERDEPARTMENT. CORRESPONDENCE

©  Mr. 84 Priendly o May 27, 1964 -
v paul Klein VUST world's Fair Special

Wé have 5%% M special Nielsen nﬁmﬂ m ms. m‘a Mlﬂ‘s
Pair Special -- April 22, 1964.

rogram U.B. Steel reached a lavger total audien Ih' e total
minute wm in the him;v ot television.
censiderably more than

‘MWMWMammmmm
: 8« The World's Pair Special ranke 13th among all specials
M%mﬂi%ﬁmﬁwﬂh However,
uxﬁmmmwmmmmm.mmw
such events as Presidential Elections, mﬁim mmm
and the World Series. L
Steel reached more people in this hour and a half than the
affw" ‘mmammtammwx. Ys mm*arm
of 45,008,385 people. ;
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paugural Ceremon N
12, Acsdemy Awards ' ABC 4/13/6 24,930
W‘%wu Fair Special NBC 4/22/64 24,570

L NBC 1/1/64 24,470
HBC 10/4/59 24,300
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